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There are 2.46 million total household shoppers aged 15+ in New Zealand. Around 65% of
them are egg buyers. 40% of the egg buyers are medium buyers who buy 1 to 1.5 dozen
per week. 23% are heavy buyers who buy more than 1.5 dozen eggs per week.

So who are Heavy Egg Buyers?

62% Female

59% Have kids under 17
years of age living in their
household (147)

Average Age is 45

NZ Maoriare 58% more
likely /

Pacific Islanders are 97%
more likely to be Heavy Egg
Buyers than total egg
buyers 15+

Average Household
Income: $76,823
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Average Personal

Income: $32,702
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32% own their house .

with a mortgage.
23% own mortgage free

60% Live in the
metropolitan cities

55% are Married
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Heavy Egg Buyers tend to have bigger households with kids, with slightly lower household
incomes and personal incomes. NZ Maori and Pacific Islanders are more likely to be
Heavy Egg Buyers than total egg buyers.



Supermarket summary

Segment Volume share of category Average retail price
(per dozen)

Cage 78.8% $3.03

Free range 13.6% $6.42

Barn 5.4% $5.30

Organic 2.2% $7.97

TOTAL 100.0% $3.72

In New Zealand, shoppers purchase 42% of their eggs through supermarkets.

Eggs fall within the top 20 dollar sales categories in supermarkets.

Cage eggs account for the majority of volume sales.
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